
Credit: Destination BC/Kai Jacobson

Silver Star
VisitorView Highlights | 2024

Canada, British Columbia & Alberta

2024 Data Vintage - March, 2025



Table Of Contents

Purpose ……………………………………………. 3

Research Overview …………………….………... 4

Canada Insights ………………………….…….… 5

Domestic Visitors by Quarter

Domestic Visitors by Year

Canadian Visitation

British Columbia Insights …………………….. 10

Quarterly and Yearly Visitation

Quarterly and Yearly Visitors by City 

Monthly Visitation

Quarterly and Yearly PRIZM and EQ Types

BC Top PRIZM Segment Summaries ………. 19

Alberta Insights ………………..…………. 25

Quarterly and Yearly Visitation

Quarterly and Yearly Visitors by City 

Monthly Visitation

Quarterly and Yearly PRIZM and EQ 
Types

AB Top PRIZM Segment Summaries ..… 34

Top Canada Traveller Segmentation 
Program Summaries……………………… 40

Contact Us …………………………………. 46

2

Credit: Destination BC/Kai Jacobson



Purpose
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● VisitorView Canada provides insights the tourism 
industry needs to understand who is visiting our 
regions so they can plan strategically how and what 
visitors to attract.

● VisitorView also allows us to identify the best regions 
and neighbourhoods in Canada to prospect for new 
visitors by using the PRIZM Segmentation System to 
optimize experience development and marketing.

● Research commenced with the British Columbia 
Market as the top priority followed by the Alberta 
Market.

● This report focuses on visitor analysis to Silver Star 
from January 2024 to December 2024.



Research Overview

Methodology
• Visitor: A visitor is defined as someone who 

travels 60+km from their point of origin

• Trips: Are defined as the count of domestic 
traveller trips which involved spending one or 
more nights over the time period as part of a 
continuous visit to the destination

• Nights Stayed: Is defined as the count of 
unique nights a domestic visitor was 
observed in the destination over the time 
period (between 6:00pm – 8:00am the 
following day)

● Environics Analytics is a Canadian based research firm 
providing information solutions for a variety of industries in both 
the Canadian and USA Markets.

● VisitorView produces neighbourhood-level estimates of overnight 
Canadian visitors to Canada, the provinces and territories, or 
one of Canada’s 85 tourism regions as defined by Destination 
Canada.

● Estimates are provided for the total number of visitors, the 
number of trips and the number of nights spent in each 
province or tourism region.

● VisitorView is based on anonymized, consent-based mobile 
location data. Monthly, quarterly and annual estimate data is 
available starting with January 2020 to allow for analysis of 
historical trends.

● Environics is certified Privacy By Design. These certifications 
provide certainty that privacy considerations are embedded into 
every aspect of products and services.
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https://environicsanalytics.com/en-ca
https://environicsanalytics.com/en-ca/privacy-trust-centre?utm_source=Newsletter&utm_medium=Email&utm_campaign=October-EA-Newsletter&utm_id=October+EA+Newsletter&mkt_tok=NjExLVFLVi04MjQAAAGPL_PEqSbpDYTbu8jxbq7MhPUl-O4_nXqP2CHiVHoHrUPFmptkiRUo4quKsIv0ZAlSQFp2SQsf6nc12sGkZLT2oHkM0LfEVRv9_XzTJqE


Canada Insights
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Domestic Visitors by Quarter

Overview

British 
Columbia

64% 
62% 
54%
64%

Alberta

19%
28%
37%
23%

Manitoba

1%
2% 
1%
1%

Ontario

13%
5% 
4%
7%

NB
0.3%

Quebec

1%
1% 
1%
1%

Yukon

0.3%
0.3%
0.2%
0.4%

Nova Scotia

0.4%
0.4%
0.3%
0.2%

Prince Edward 
Island

0% 
0% 
0%
0%

Newfoundland 
& Labrador

0.1%
0.1% 
0.1%
0.4%

New 
Brunswick

0.2%
0.3%
0.2%
0%

Percentage 
of visitors in:

 
Q1 
Q2 
Q3
Q4

Northwest Territories

0.1%
0.2% 
0.2%
0.1%

Saskatchewan

1%
2% 
2%
3%

Nunavut

0% 
0% 
0%
0%

Note: A Visitor is defined as 
someone who travels 60+ km from 
their point of origin, counts may 
include Silver Star resident visitors 
depending on point of origin and 
point of destination
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Note: All counts have been rounded to the nearest 100

During Q1 2024 Silver Star 

saw an estimated 26,100 

domestic visitors, in Q2 

17,700 visitors, in Q3 

30,300 visitors and in Q4 

15,800 visitors. 

- British Columbia saw the 

most visitation in Q1 and 

Q4

- Alberta saw the most 

visitation in Q3

- Ontario saw the most 

visitation in Q1 

Q1 = January | February | March
Q2 = April | May | June
Q3 = July | August | September
Q4 = October | November | December



Domestic Visitors by Year

Overview

Note: A Visitor is defined as 
someone who travels 60+ km from 
their point of origin, counts may 
include Silver Star resident visitors 
depending on point of origin and 
point of destination
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British 
Columbia

49,800
60%

Alberta

23,000
28%

Manitoba

1,000
1%

Ontario

6,100
7%

NB
0.3%

Quebec

1,000
1%

Yukon

300
0.3%

Nova Scotia

300
0.3%

Prince 
Edward 
Island

20
0%

Newfoundland 
& Labrador

100
0.1%

New 
Brunswick

100
0.2%

Estimated 
unique 
visitors

 
Percentage 
of visitors

Northwest Territories

100
0.1%

Saskatchewan

1,300
2%

Nunavut

0
0%

During 2024 Silver 

Star saw an estimate 

of 83,100 domestic 

unique visitors who 

took 102,000 trips 

and stayed 291,500 

nights. 

Majority of visitors 

were from British 

Columbia, followed 

by Alberta and 

Ontario.

Note: All counts have been rounded to the nearest 100



Silver Star Visitation
Domestic Travellers to Silver Star By Quarter in 2024 

Note: All counts have been rounded to the nearest 100 8



Canadian Visitation
Canadian Visitors, Trips and Nights Travelling to Silver Star by Month
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Visitor: A visitor is defined as someone who travels 

60+km from their point of origin. A unique person 

that may take multiple trips. 

Trips: Are defined as the count of domestic traveller trips which 

involved spending one or more nights over the time period as 

part of a continuous visit to the destination

Nights Stayed: Is defined as the count of unique nights a 

domestic visitor was observed in the destination over the time 

period (between 6:00pm – 8:00am the following day)

There are significant nights 
stayed spikes in March, July, 
August, and December, with 
noticeable dips in April and 
November.

This pattern suggests that 
visitors tend to stay longer 
during holiday seasons.

The number of Visitors and 
Trips generally follows a similar 
pattern, but Trips are 
consistently higher than 
Visitors, suggesting that many 
visitors take multiple trips.



British Columbia Insights
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Silver Star Visitation
BC Residents Travelling to Silver Star By Quarter in 2024 

Note: All counts have been rounded to the nearest 100 11



Average Length Of Stay

Silver Star Visitation
BC Residents Travelling to Silver Star vs Canada in 2024 

Note: All counts have been rounded to the nearest 100 12

British Columbia leads domestic 
visitation, representing 60% of 

total Canadian visitors.



BC Visitors To Silver Star By Quarter
Number of Visitors To Silver Star By Top Origin Cities in 2024

Note: All counts have been rounded to the nearest 100

City Q1 Visitor 
Count

Vancouver 2,100

Surrey 1,200

Kamloops 900

Kelowna 700

Langley 600

Abbotsford 500

Burnaby 500

Richmond 400

North 

Vancouver 400

Coquitlam 400
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City Q2 Visitor 
Count

Surrey 1,100

Vancouver 1,100

Kamloops 800

Burnaby 400

Prince George 400

Langley 300

Richmond 300

Abbotsford 300

Coquitlam 300

Chilliwack 300

City Q3 Visitor 
Count

Surrey 1,600

Vancouver 1,300

Kamloops 900

Burnaby 500

Richmond 500

Prince George 500

Langley 500

Penticton 500

Kelowna 500

Coquitlam 400

City Q4 Visitor 
Count

Vancouver 1,500

Surrey 800

Kamloops 600

Kelowna 400

Langley 300

Penticton 300

Burnaby 300

Prince George 200

Maple Ridge 200

North Vancouver 200



Note: All counts have been rounded to the nearest 100

BC Visitors To Silver Star By Year
Number of Visitors To Silver Star By Top Origin Cities in 2024
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City 2024 Visitor 
Count

Vancouver 5,600

Surrey 4,300

Kamloops 3,000

Kelowna 1,,700

Burnaby 1,600

Langley 1,500

Richmond 1,400

Abbotsford 1,300

Prince George 1,300

Coquitlam 1,200

City 2024 Visitor 
Count

Penticton 1,200

Maple Ridge 1,100

North Vancouver 1,100

Delta 900

Chilliwack 900

Saanich 900

New Westminster 700

Port Coquitlam 600

Victoria 600

North Vancouver 600
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British Columbia Visitation
BC Visitors, Trips and Nights Travelling To Silver Star By Month 

March and December show the 
highest number of nights spent 
(24,000 and 19,600, 
respectively). 
In April, the number of nights 
drops significantly to just 5,900. 

March, July, and December 
show significantly higher nights 
per trip, indicating that 
travellers tend to stay longer 
during these months.

Conversely, months like April 
and November have a steep 
drop in nights spent, suggesting 
short stays possibly due to 
post-holiday travel. Visitor: A visitor is defined as someone who travels 

60+km from their point of origin. A unique person 

that may take multiple trips. 

Trips: Are defined as the count of domestic traveller trips which 

involved spending one or more nights over the time period as 

part of a continuous visit to the destination

Nights Stayed: Is defined as the count of unique nights a 

domestic visitor was observed in the destination over the time 

period (between 6:00pm – 8:00am the following day)



Quarterly BC Visitors PRIZM Segment
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Q2 2024Q1 2024 Q3 2024 Q4 2024



Quarterly BC Visitors by Traveller Segmentation 
Program Type
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Yearly 2024 BC Visitors by PRIZM & Traveller 
Segmentation Program Type
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BC Visitors by PRIZM Segment BC Traveller Segmentation Program Type



BC Top PRIZM Segment Summaries

Credit: Destination BC/Kai Jacobson
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BC Suburban Sports 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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BC Country & Western 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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BC Family Mode 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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BC Backcountry Boomers 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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BC Scenic Retirement 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income



Credit: Destination BC/Kai Jacobson

Alberta Insights
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Silver Star Visitation
AB Residents Travelling to Silver Star By Quarter in 2024 

Note: All counts have been rounded to the nearest 100 26



Silver Star Visitation
AB Residents Travelling to Silver Star vs Canada in 2024 

Note: All counts have been rounded to the nearest 100 27

Average Length Of Stay

Alberta visitation, represents 
28% of total Canadian visitors.



AB Visitors To Silver Star By Quarter
Number of Visitors To Silver Star By Top Origin Cities in 2024

Note: All counts have been rounded to the nearest 100 28

City Q1 Visitor 
Count

Calgary 2,300

Edmonton 900

Canmore 200

Strathcona 

County 100

Red Deer 100

St. Albert 100

Airdrie 100

Rocky View County 100

Okotoks 40

Banff 40

City Q2 Visitor 
Count

Calgary 2,000

Edmonton 900

Canmore 200

Lethbridge 100

Strathcona County 100

Airdrie 100

Red Deer 100

St. Albert 100

Spruce Grove 100

Wood Buffalo 100

City Q3 Visitor 
Count

Calgary 4,200

Edmonton 2,100

Airdrie 300

Canmore 300

Red Deer 300

Strathcona County 200

Grande Prairie 100

St. Albert 100

Lethbridge 100

Wood Buffalo 100

City Q4 Visitor 
Count

Calgary 1,600

Edmonton 500

Canmore 300

Yellowhead County 100

Red Deer 100

Lethbridge 100

Airdrie 100

Grande Prairie 100

Strathcona County 50

Okotoks 40



Note: All counts have been rounded to the nearest 100

AB Visitors To Silver Star By Year
Number of Visitors To Silver Star By Top Origin Cities in 2024
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City 2024 Visitor 
Count

Calgary 9,500

Edmonton 4,100

Canmore 800

Red Deer 500

Airdrie 500

Strathcona County 500

Lethbridge 300

St. Albert 300

Grande Prairie 200

Okotoks 200

City 2024 Visitor 
Count

Banff 200

Rocky View County 200

Cochrane 200

Wood Buffalo 200

Spruce Grove 200

Chestermere 200

Leduc 200

Parkland County 100

Fort Saskatchewan 100

Red Deer County 100
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Alberta Visitation
AB Visitors, Trips and Nights Travelling To Silver Star By Month 

There is a clear seasonality pattern, 
with Nights (blue line) peaking 
significantly in July (14,700) and 
August (15,400) before dropping 
sharply in September.

The lowest activity occurs in April 
and November, where all three 
variables drop significantly.

Nights increase at a much higher 
rate than Visitors or Trips in peak 
months, suggesting that visitors 
tend to stay longer during summer 
(July-August).

Unlike other off-peak months, 
December sees a rise in Nights 
(7,200), suggesting an increase in 
longer stays despite relatively low 
trips and visitors. Visitor: A visitor is defined as someone who travels 

60+km from their point of origin. A unique person 

that may take multiple trips. 

Trips: Are defined as the count of domestic traveller trips which 

involved spending one or more nights over the time period as 

part of a continuous visit to the destination

Nights Stayed: Is defined as the count of unique nights a 

domestic visitor was observed in the destination over the time 

period (between 6:00pm – 8:00am the following day)



Quarterly AB Visitors by PRIZM Segment
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Quarterly AB Visitors by Traveller Segmentation 
Program Type

32

Q
2 

20
24

Q
1 

20
24

Q
3 

20
24

Q
4 

20
24



Yearly 2024 AB Visitors by PRIZM & Traveller 
Segmentation Program Type
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AB Visitors by PRIZM Segment AB Traveller Segmentation Program Type



Credit: Destination BC/Abby Cooper

AB Top PRIZM Segment Summaries
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AB Modern Suburbia 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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AB Mid-City Mellow 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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AB New Country 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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AB All-Terrain Families 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income
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AB Family Mode 2024 PRIZM Segment

Median Maintainer Age Marital Status Family Status Average Household Income



Top Canada Traveller Segmentation 
Program Summaries
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Canada Refined Globetrotters Segment
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Canada Simplicity Lovers Segment
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Canada Culture Seekers Segment
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Canada Fun & Sun Segment
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Canada City Trippers Segment



Contact Us

NS
76%

YT
76%

YT
76%

Robb MacDonald

Managing Director, Symphony Tourism Services

Email: Info@SymphonyTourism.ca

Phone: (778) 721-5448 

symphonytourismservices.com
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https://www.symphonytourismservices.com/

